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For the first time, our survey includes
responses from counter pros and DlYers.
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Where, How & Why They Buy

Now in its 19th year, the Counterman Professional Automotive Repair
Technician Survey (PARTS) asked 437 shop owners and technicians
about their sourcing preferences and thought processes for purchasing
automotive parts. For the first time, the survey also went out to counter
pros, jobbers and warehouse distributors as well as DIYers.

Cabin Air Filters ..............ccceueeee 4 Oil & Air Filters ..........ccccceveenneenn. 18
Clutch Kits ..o, 6 Reman Air Suspension................. 20
Cooling System Stop Leak.......... 8 Starters & Alternators.................. 22
Engine Oil ...........cccoooiiiiiiiiiii, 10 Tensioners.........coccceeveeeeeeeeeneeeees 24
Fuel Pumps.......cccccoiiiiiiiiieeee, 12 Timing Chains.........ccccccccciiiiinee. 26
Gaskets.......ccoceieiiieiniee e, 14 Wheel Bearings..........cccccceerenennnnee 28
Ignition Coils.............oceoiniieneenn. 16

r[Ari il =

Professional Automotive Repair Technician Survey

Counterman

PUBLISHER

Jim Merle
330-670-1234, Ext. 280
jmerle@babcox.com

GROUP PUBLISHER
Frank Bird

330-670-1234, Ext. 209
fbird@babcox.com

EDITORIAL
Scott Shriber, Group Publisher-Content

330-670-1234, Ext. 229
sshriber@babcox.com

Josh Cable, Editor
330-670-1234, Ext. 254
jcable@babcox.com

Amy Antenora, Editor, aftermarketNews
Managing Editor, Counterman
330-670-1234, Ext. 220
aantenora@babcox.com

Brendan Baker, Technical Editor
330-670-1234, Ext. 228
bbaker@babcox.com

Crystal Smith, Associate Editor-Tech Group
330-670-1234, Ext. 212
csmith@babcox.com

CONTRIBUTING EDITORS

Tom Dayton, Columnist
Andrew Markel, Contributor

ART DIRECTOR
Melinda Compton

330-670-1234, Ext. 215
mcompton@babcox.com

ADVERTISING SERVICES

Christine Perry

Advertising Services Coordinator
330-670-1234, Ext. 245
cperry@babcox.com

CIRCULATION SERVICES

Pat Robinson, Associate Director of Circulation

330-670-1234, Ext. 276
probinson@babcox.com

DIRECTOR, AUDIENCE DATA & MARKETING

Brandi Gangel
330-670-1234, Ext. 239
bgangel@babcox.com

Bahcox

CORPORATE

Bill Babcox, President
Greg Cira, Vice President, Chief Financial Officer
Beth Scheetz, Controller

Edward S. Babcox (1885-1970)
Founder

Tom B. Babcox (1919-1995)
Chairman

Founded 1983. Copyright 2019
Babcox Media, Inc., All Rights Reserved

COUNTERMAN (ISSN-0739-3695) is
published monthly by Babcox Media,
3550 Embassy Pkwy., Akron, OH 44333.
Periodical postage paid at Akron, OH and
additional mailing offices.



PARTS 2019 1

Sales Key

WHERE, HOW & WHY THEY BUY
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We've Expanded Our Annual PARTS Report

For nearly two decades, the Professional Automotive Repair Technician Survey (PARTS)
has been the aftermarket’'s most comprehensive survey for the purchasing behavior of
shop owners and technicians. This year, we've taken the survey to a new level.

For the first time, Counterman has expanded the survey to include responses from
counter professionals and DIY customers, providing a complete picture of how and why
aftermarket parts move on and off the shelf. The expanded survey delivers powerful
insights into the factors determining brand loyalty, on a part-by-part basis. The goal is to
empower counter professionals, distributors and manufacturers with an analytical view
of how installers and DIYers make their purchasing decisions, and why parts specialists
recommend certain brands.

The DIY portion of the survey is based on responses from a panel of 400 consumers, all
residing in the United States. Nearly half of the respondents were over 55 years of age.
In July, our survey provider, Qualtrics, asked the consumers, “Do you do some of the
maintenance for your own automobile?” If they responded “Yes,” they were given a list
of 11 basic maintenance jobs. To continue in the survey, they needed to indicate that
they perform at least one maintenance job.

DIYers said 58% of their spending on auto parts is done at retail stores such as AutoZone,
NAPA and O’'Reilly, while 25% is done at mass retailers such as Walmart and Target.
Another 13% of their spending is on Amazon and other online sources. Now that we've
established a baseline, it will be interesting to see how the numbers change in future
surveys. (We've highlighted these and other DIY results on page 3.)

A special thanks goes out to Bruce Kratofil, manager of market research for Babcox
Media. This survey wouldn’t be possible without his hard work and dedication.
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PARTS: DIY Highhight

WHAT JOBS DO YOU D0O?
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I . Replacing wiper blades is the most common
. A . B DIY job, followed by replacing the battery
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WHERE DO YOU LEARN ABOUT AUTOMOTIVE MAINTENANCE?

Rely on years of experience passed down from
family members

61%

Most DIYers say they learn about

automotive maintenance from older
generations, but many of them also
are turning to YouTube for guidance. S

YouTube videos 53%

19%

DIY magazines 19%

TV car maintenance shows 18%

WHAT PERCENTAGE OF YOUR SPENDING ON AUTO PARTS IS DONE
AT THE FOLLOWING SOURCES?

Internet

(i.e. Amazon, Retail auto parts stores

Rock Auto, (i.e. AutoZone, Advance, O'Reilly, etc.) 58%
etc.) 13%

Mass market
retailers (i.e.
Walmart,
Target) 25%
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Cabin Air Filters
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Counterman
Clutch Kits
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FORWARD TOGETHER.

Schaeffler. Your partner for generations to come.

As vehicles evolve, know that LuK, our transmission brand, is
evolving too. We’ve moved beyond clutches and are committed
to strengthening our partnership with the automotive industry.
You’ve relied on our products for decades, and you can be sure
that Schaeffler will continue to lead the way with innovations and
solutions that will help your business thrive.

Now and in the future, count on Schaeffler.

Further information:
www.schaeffler.us « www.repxpert.us

@ FAG \ @ il

SCHAEFFLER
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Cooling System Stop Leak
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K-Seal

LEAKING COOLING SYSTEM?
CRACKED ENGINE BLOCK?
BLOWN HEAD GASKET?

K-Seal® Coolant Leak Repair
The Choice of the Professional Technician

33% More
Sealing Power

e NO DRAINING « NO FLUSHING

e K-Seal MIXES WITH ALL TYPES OF ANTIFREEZE
* WORKS ON ALUMINUM HEADS

JUST SHAKE, POUR & GO!
RS Don't just seal it, K-Seal it!"

www.kseal.com
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Non-Scuffed Liner
After 200 Hours of Testing

Severely Scuffed Liner
After 44 Hours of Testing

€00 000 000000000000 00000000000000000000000000000000000000000000000000000000000000000s

Based on independent testing of AMSOIL Signature Series 5W-30 Synthetic Diesel Oil and a leading
conventional 15W-40 diesel oil in the Detroit Diesel DD 13 Scuffing Test for specification DFS 93K222.

Big diesel power can lead to

major wear. AMSOIL delivers

powerful protection for critical

components so you can ®
harness that diesel power with

confidence. To demonstrate, The First in syrnthelics ©
an independent lab put

AMSOIL synthetic diesel Buy it at:

oil head-to-head against a amsoil.com/enginebuilder
leading competitor. AMSOIL

provided long-lasting wear SRR —
. . Call or go online
protection and kept cylinder FaSt’ Free Shlppmg for our FREE

liners looking like new.
Get your diesel power the
protection it deserves.

Factory Direct
Retail Catalog
1-866-238-4226

*Some exclusions apply.
See www.amsoil.com for details.
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Fuel Pumps
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Delphi
Technologies

Fuel systems to power your business

When it comes to building fuel modules, Delphi Technologies applies its
OE heritage and technological leadership to deliver the highest level of
performance and customer satisfaction. At Delphi Technologies we
engineer each fuel module with the same stringent standards

we apply to the parts we make for Chrysler, Ford, GM
and other OEMs. We carry fuel pumps, modules

and hanger/sender assemblies for more than

90% of vehicles in North America.

f " Min @3 YouTube

delphiaftermarket.com




14 PARTS 2019

What is the Shop’s Primary Source?
l!I//////////

b —

/]

4%/”

Manufacturer direct

I\

\

Jobber

m////////// I!I/////////

% 1%
EJ h)

WD

Why is that Primary Source a Shop’s First Call?

™
™

Retailer

/ 36% 9%

Fastest delivery Direct from manufacturer

r 0%

Always in stock

"

Best sales reps

Counterman

0 E
%)
Online-only supplier

l

% )
w

i 107

3%

Only source

3%

Liberal return policy

I

Why Shops Choose a Brand
I
§ ",l//////////é . o None
— B5% 3‘%/ 0/0/ -
Trusted brand Manufacturer direct Only source
Iy ] I []
Sj/(J/' ll'j/o/ 3:)/0/ One
Auvailable brand Best price t(;r::igir(\)rl:\rgr?d 2 ﬂ U/
Why Parts Pros Recommend a Brand U
Two
/ 31% 9% 1%
Store brand Brand that gives us the best service Best price ﬁ [y
// 42% [ 1% 0% 0
Three or more

Brand | trust

Popular with our customers

Most profitable to us




\

o
—

— i

4 !y "'\-‘ “‘ .

DRIVING PERFORMANCE FROM CHANNEL PARTNERS TO TECHNICIANS

SMART PARTNER

www.mahle-aftermarket.com

} maes MAHLE

Jnts

MAHLE® gaskets use only quality materials,
such as multi-layered steel, to provide an
optimal seal that can withstand the
harshest of environments.

e
|

OSevliats
e
Juntas

MAHLE ® gaskets feature OE form, fit and
function across 99% of part numbers. Add
in 1,200 exclusive SKUs and MAHLE Original
gaskets cover 93% of vehicles in operation.

Innovative MAHLE® gasket packaging enables the
customer to see the gaskets, without opening
the package, and requires 20% less shelf

space.

THE ORIGINAL CHOICE IN OE SEALING SOLUTIONS!™

MAHLE
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A PERFECT DONOR
HAS BEEN FOUND.

b

Premium Quality,
Proven Performance.

223eNCO

Www.prenco.com
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0il & Air Filters
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DRIVING PERFORMANCE FROM CHANNEL PARTNERS TO TECHNICIANS

SMART PARTNER

www.mahle-aftermarket.com

The top plastic piece is
ultrasonically welded to the
endplate, which creates a
housing for the sealing o-ring &
ensuring a proper seal ;
between the clean and dirty
side of the filter. \
.
—

0X345/7D is easier to install utilizing a
3-piece plastic end cap where the
competition uses foam.

e
Has a thicker and more efficient synthetic fleece media for

better filtration meeting demands for today‘s oil change
regimen.

FILTRATION PERFECTED™

Bring this ad to
e with the free
Aurasma app. Just

scan the QR code I ®
y begin. m n H E
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Reman Air Suspension
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CUSTOM- —.
DESIGNED | @'
TOP MOUNT

HEAVY-DUTY
CRIMPING W\ =
rRiNGs (@)

MULTI-PLY OE : 0

Sy oo | AI R
SUSPENSION
PERFECTED

Others will say it, but we can prove it.

Three decades of relentless commitment to R&D,
manufacturing and testing from the authority
in replacement air suspension.

CUSTOM-TUNED /(o
SHOCK ABSORBER | @

DESIGNED AND .
ASSEMBLED | (@)
IN THE USA ~

A
trustarnott.com ~—— r n o t t

800.291.8993 Air Suspension Products

AIRSPRINGS | STRUTS | SHOCKS | COMPRESSORS | COILCONVERSION KITS
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Starters & Alternators
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DECOURLER pulleys

al spring design
ONs In the engine.

aftermarket

THE DEMS DEMAND IT FOR A REASON AND SO SHOULD You!

litensaftermarket.com
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Whatis the Shop’s Primary Source?

|
l!Il//////////é Wy -
h6% — 8i’/o/t ]_/o/f
Jobber Manufacturer direct Online-only supplier
m///////% gy -
WD Retailer Other

Why is that Primary Source a Shop’s First Call?

e

F k3% F10% -
Fastest delivery Direct from manufacturer Only source
f13% L 29% 1%
Best sales reps Always in stock Liberal return policy
Why Shops Choose a Brand
lly I
66% 69 1% )
7 -
Trusted brand Manufacturer direct Only source
Uiy Uiy []

™) ) W

Trust source

Available brand Best price
to recommend

Why Parts Pros Recommend a Brand

p

F 3% r10% 1%

Store brand Brand that gives us the best service Best price
-//43% 1% %

Brand | trust Popular with our customers Most profitable to us

Counterman

iyl

Hly

None

At

iy

Three or more




L

()
. Qlitens
@ AFTERMARKET
é
O

LITENS
ORIGINAL
PARTS.

MANUFACTURED
BY THE 0.E. SUPPLIER

belt tensioni

in the market. the OE supplier. the product line.

POWERED  LITENS AUTOMOTIVE GROUP
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Timing Chains
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PERFECT TIMING

EREER _SIRE AR S

el T Y CREATES CREDIBILLISS

Cloyes is built upon nearly a century of engineering and manufacturing expertise.
We're proud of our 98-vear heritage and the credibility that comes with being
the industry’s most reliable timing authority.

CLOYES.COM

CLOYES

ESTABLISHED 1921

YOUR COMPLETE
TIMING AUTHORITY | @ gﬁ
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Wheel Bearings
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Installing confidence.
Yesterday. And today.

Since the earliest days of the automobile, SKF has been supplying

the world with the highest quality drivetrain, engine and wheel end
components available. Today, SKF continues to provide high quality
products and premium services to car and truck manufacturers,
technicians and distributors across North America and around the globe.

Install confidence. Install SKF.

Visit www.vsm.skf.com to learn more

® SKF is a registered trademark of the SKF Group. | © SKF Group 2019
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This Could Be You!

We know counter professionals aren't in it for the fame and glory — but we want to give it
to you anyway! WIX Filters is proud to salute the Counter Professional of the Year for
going the extra mile when customers need a quality replacement part or trusted advice ...
day in and day out.

WIX Filters invites you to nominate your favorite local parts pro — or yourself — to be rec-
ognized as the 2019 Counter Professional of the Year. For three decades, the award has
acknowledged the vital role counter pros play in the automotive aftermarket, honoring those
whose passion, expertise and dedication have elevated their businesses and the profession.

As part of the award, the Counter Professional of the Year receives:
e An exclusive cover story in Counterman magazine
* An all-expenses-paid trip to Las Vegas for AAPEX and the SEMA Show
* A VIP experience at the Babcox Media & WIX Filters Night of Excellence

Since 1986, Counterman has been recognizing America’s most trusted “go-to” parts
pros with the annual Counter Professional of the Year award. Nominate yourself or a
colleague today!

w/ www.counterman.com/cpoty



