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AutoSuccess addresses the specific needs of new car and light truck dealerships by
providing ideas, tips and solutions on topics impacting dealers, general managers
and department managers. We are dedicated to helping automotive professionals
improve their team's effectiveness and their dealership’s profitability in both the
shortand long term.

Our Insights, Integration and Strategy
Expertly Delivers Your Message to the Right Audience

DEALER/
GM

Main decision maker for the dealership or
dealership group. Oversees sales, service,
parts and F&l departments to ensure the
profitability of the dealership. Responsible
for hiring and motivating employees,
planning promotions and ensuring customer
satisfaction.

DEMOGRAPHICS:
e College Educated
Experience in Business Operations

L]
* Negotiations Expert
o Driven/Sales Oriented

GOALS AND CHALLENGES:
¢ Digital Retailing/Marketing

® Customer Experience

® Inventory Management
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SERVICE
MANAGER

Oversees all services in the fixed operations
department. Manages service department team of
technicians and parts specialists. Ensures excellent

customer service. Maintains relationships with
customers and third-party vendors.

DEMOGRAPHICS:
o Associate or Bachelor's Degree plus
Technical Training
o Team Oriented and Positive Attitude
_ with High Energy Personality

GOALS AND CHALLENGES:

o Customer Satisfaction

e Competition with Independent
Repair Facilities

o Vehicle Repair Workflow
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Tell a story to our audience! Sponsored (7,3 Custom sponsorships allow for your Take advantage of digital display and native
Content allows you to write an article for =W customized message, including co-branded ad placements, as well as sponsorship
AutoSuccessOnline.com. Educate readers ==l features and unique integrations that provide opportunities, placing your message in front of
by discussing industry trends or providing 'g the opportunity to align brands with our dealership owners and service managers while
technical knowledge. Prominent positioningand ~ [lfel respected contentin a BIG way. they're proactively seeking information about
promotion are included. n L4l theindustry.
g e Website Sponsorships E
Our partners also turn to us for custom content Il *  EventSponsorships |l AutoSuccess eNewsletter -
=5 creation and creative services, including: 2B ¢ Garage Studio Sponsorships 'u" Tx/week (Tue)
=< e (ase Studies & White Papers = -l Subscribers: 7,589 | Monthly Opens: 14,369
"|'_‘ e Infographics E ; e DealerService eNewsletter -
-4 o How-os, Lists or Guides ) ] Tx/week (Thu)
(o] e landing Pages = 4 Subscribers: 8,206 | Monthly Opens: 13,625
o o ]
AutoSuccess and Dealer Service are the Podcasts allow you to tap into a loyal and From surveys to focus groups, our
leading print publications for new car and engaged group of listeners. A podcast audience experienced automotive industry research
light-truck dealerships. Each brand provides forms a relationship with the host - and with the team leverages deep industry knowledge to
dealers, GMs and fixed ops managers brand that sponsors the show. craft research campaigns that deliver accurate
with solutions to empower them with the and reliable data that can help you take the
knowledge they need to run successful Align your brand with an AutoSuccess podcast. pulse of the market, court new business,
businesses. Sponsorships include: gain customer insights and track and predict
e Display Ads Y Sponsor attribution in each episode trends.
e  Advertorials %81 e Promotion via eNewsletter, website and
*  Digital Editions ‘2 social media Request more info
e Custom Publishing 5} Posting of the episodes to
e Innovators & Change Agents o) AutoSuccessOnline.com and syndication to
(o] all major podcast platforms
Total Qualified Circulation: 17,000 -
Prove the ROI of your marketing program! AutoSuccessOnline.com has more than 19,627 Align your brand with an AutoSuccess video series.
Awebinar helps you: pageviews each month. The average reader e Sponsorattribution in each video
spends about 2:28 minutes per page. e Promotion via eNewsletter, website and
e Position your company as a thought social media
leader e Website Display Ads e Product Placement
e Generate leads e High-ImpactAds e Custom or Interactive Video
e Deliveran impactful branding message e (ContentTargeting Ads e Booth/Trade Show Video
e Site Sponsorship e Meetthe Dealer
It doesn't matter if you already have a topic e Sponsored Content e Innovators & Change Agents — a video interview
and presenters in mind, or if you need help e Digital Supplements series that connects you with the greatest
creating an idea from scratch. Our team Babcox.com Ad Demos minds in the automotive industry

Garage Studio and Training Center
Why Video is Significant

of experts makes it easy by managing the
process from start to finish.
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WEBSITE

Monthly Pageviews: 19,627

With our direct marketing capabilities, you
can target a select group within our audience
base to deliver a specific message in order

Leverage our industry knowledge, first-party data and expertise to create a custom campaign
that reaches your audience at the right time, in the right place, with the right message.

g to generate a direct response. We are able EI

— | to communicate with individuals who have = Connected TV Audience Targeting: Facility Targeting:

lu-‘ agreed to receive emails from our partner 6 Audio Ad Delivery e Behavioral ® |PTargeting

"2 clients to help you sell more products. Fa) Native Ads ¢ NAICS/SIC Codes e Geofencing

E av Keyword Targeting e CRMTargeting e Historical Targeting

s T4 Weather Targeting e Look-alike Audience

- (OF =" Retargeting e Predictive Targeting
(§) E g Contextual Targeting e Audience Excluding

) S Social Retargeting
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